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Advanced Optimization Strategies

Keyword Integration:1.

• Avoid proaIncorporate 
relevant, high-traffic 
keywords naturally into 
bullet points. 

• Avoid keyword stuffing; 
maintain readability 
and flow.

• Use BidX's keyword 
tools to identify 
high-potential 
keywords.

Feature Prioritization:2.

• List the most critical and 
impactful features first.

• Align bullet points with 
customer pain points and 
needs identified through 
customer feedback and 
reviews.

 Benefit-Oriented Language:3.

• Highlight the benefits of 
each feature, not just the 
feature itself (e.g., "Made 
from durable, lightweight 
aluminum for easy 
portability").

• Use action verbs to make 
the benefits more 
compelling.

User Experience Focus:4.

• Describe how the product 
solves a specific problem 
or improves the user's life. 

• Include usage scenarios or 
context to help customers 
visualize the product in 
their daily lives.

Recent Updates by Amazon - Effective August 15, 2024

1. Special Characters and 
Emojis Prohibited

Bans special characters such 
as ™ , ®, and €, emojis, and 
guarantee-related phrases to 
enhance listin 
professionalism. 

Clear, Concise Bullet 
Points Emphasized 

2.

Encourages brief and clear 
descriptions for quicker 
customer comprehension.

Standardized Bullet 
Points for Better 
Comparison

3.

Aims to simplify product 
feature assessment for 
customers.

Al-Enhanced Listing 
Optimization

4.

Uses generative Al to create 
and vet bullet points, subject 
to seller approval.

Review and Refinement

Periodically review and update bullet points to reflect 
changes in product features or customer feedback.

Use customer reviews to refine bullet points, 
addressing common questions or concerns.

Highlight positive feedback or common praises within 
the bullet points.

Adjust based on performance metrics such as 
conversion rates and click-through rates.

1.
• Ensure each bullet point is concise and does not 

exceed 500 characters.
• Use complete sentences and avoid using 

fragments.
• No HTML, DHTML, or JavaScript allowed; line 

breaks are permissible using <br> tags.

Length and Structure

2.

• Focus on key product features and benefits. 
• Include specific, measurabledetails such as 

material, dimensions, and compatibility.

Standardized Information

Compliance with Amazon's Guidelines

General Restrictions

Content Restrictions:1.

• Avoid promotional content, such as "free 
shipping" or "discount available".

• Refrain from subjective claims like "best", 
"amazing", or "perfect".

• Do not include pricing, shipping information, or 
seller details.

Prohibited Phrases:2.

• Phrases like "free shipping" and "discount 
available" are explicitly banned.

• Subjective language such as "best" or "perfect" is 
prohibited to ensure factual accuracy.

Clarity an Specificity:3.

• Bullet points must be clear and specific, 
avoiding vague terms like "high quality" 
without supporting details.

• Provide concrete details, such as "100% 
Egyptian cotton" instead of just "cotton".

Material and Origin Details:4.

• Detailed descriptions of materials and origins, such 
as "made from sustainably sourced bamboo from 
China".

Prohibited Keywords:5.

• Avoid using certain keywords that may lead to 
policy violations, such as "ship" and "shipping".

 Technical Specifications Requirement:6.

• Including technical specifications like thread 
count, weight, and dimensions is now 
mandatory for specific categories.

Specific Factors for Maximum Conversion

• Clearly list all technical 
specifications, such as 
size, weight, material, 
power requirements, 
etc. 

• Use precise and 
industry-standard 
terms to avoid 
confusion.

Technical Specifications:

• Emphasize unique 
features that differentiate 
your product from 
competitors.

• Highlight any patents, 
awards, or unique design 
elements.

Unique Selling Propositions 
(USPS):

• Include information that 
builds trust, such as 
warranty details or 
customer service 
guarantees. 

• Avoid making unverifiable 
claims that could lead to 
customer mistrust.

Customer Trust Elements:4.

1. 2.

• Mention relevant 
certifications, 
compliances, or 
standards (e.g. "FDA 
approved", "ROHS 
compliant"). 

• Ensure claims are 
verifiable and accurately 
presented.

Compliance and 
Certifications:

3.


